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Sergii Vorontsov
— Brand founder

Good afternoon, 
Sergii!
I SUGGEST STARTING OUR MEETING WITH THE 
STORY ABOUT YOUR DEVELOPMENT AS A MAS-
TER, BUSINESSMAN AND TOP STYLIST. HOW DID 
YOU COME UP WITH THE IDEA OF   CREATING THE 
SVATELIER BRAND AND WHAT ARE THE AREAS 
OF YOUR COMPANY’S ACTIVITY?

Good afternoon! As I said before, I did not “reinvent the wheel”, 

but simply set a goal - to develop a unique of a kind product - 

and did this job better than anyone else. The SvAtelier brand is 

an international company that specializes in hair replacement 

systems.

I had to work for many years, experiment, adopt practices of oth-

er countries, learn from the best specialists around the world. 

One day I realized that I had to do something of my own, very 

cool and special. This is how the SvAtelier brand was born and 

our unique of a kind product that helps women around the world 

turn their dreams into reality and live a fulfilling life was created.

THE SVATELIER IS CELEBRATING ITS 6TH ANNI-
VERSARY THIS YEAR! WHAT ACHIEVEMENTS OF 
YOUR TEAM WOULD YOU LIKE TO TALK ABOUT?

My main specialization is working with people who have tempo-

rary, complete or partial hair loss. Among our clients are not only 

girls and women, but also children and men. The main task is to 

support people who suffer from alopecia, to tell them that they 

are the same as everyone else. Hair loss in the modern world is 

no longer a problem. In the course of my work, I prove every day 

that you can lead an active lifestyle without noticing your draw-

backs. Today there is an easy and practical solution. Our prod-

ucts allow the company’s customers to feel like with their natural 

hair and lead an active lifestyle.

DESPITE THE TWO-YEAR QUARANTINE, THE 
WAR AND THE DIFFICULT ECONOMIC SITUATION, 
YOU’VE MANAGED NOT ONLY TO MAINTAIN YOUR 
BRAND AND JOBS FOR THE TEAM, BUT ALSO TO 
REACH A NEW PEAK. HOW DO YOU MANAGE TO 
WORK IN SUCH DIFFICULT CONDITIONS?

My work is my life, and despite quarantines and other restric-

tions, life goes on. And so does the work, the development of 

the company, the search for new technologies and solutions to 

provide our customers with more opportunities to solve various 

problems associated with hair loss.

I KNOW THAT THE SVATELIER BRAND IS REPRE-
SENTED IN MANY EUROPEAN COUNTRIES AND IN 
THE USA. HAVE YOU FACED THE PECULIARITIES 
OF THE EUROPEAN AND AMERICAN MENTALITY? 
HOW ARE UKRAINIAN COMPANIES PERCEIVED 
ABROAD IN TODAY’S REALITIES?

I have known the USA for a long time and have already stud-

ied the mentality of Americans, their needs and characteristics 

quite well. I like that the USA is a very big country with about 

380 million people. There are all the opportunities for business 

development here.

My opinion is that a culture of service and a culture of top quality 

are not instilled in the USA. People are pleasantly surprised by 

my scrupulous attitude to business and all the little things that 

help meet any needs. In the USA, I see a lot of opportunities for 

personal growth and development of the SvAtelier brand. The 

top priority today is to tell about our unique of a kind product, to 

meet Americans with our products and services. We are the only 

ones who give strong support when using the hair replacement 

system. Our customers are guaranteed to receive top quality, ex-

ceptionally individual approach and uniqueness.

YOUR UNIQUE OF A KIND PRODUCT - THE SVATE-
LIER HAIR REPLACEMENT SYSTEM - IS INCREDI-
BLY IN DEMAND TODAY. WHAT DO YOU THINK IS 
THE MAIN REASON FOR THE SUCCESS OF YOUR 
EXCLUSIVE HAIR REPLACEMENT SYSTEM?

The SvAtelier brand is unique of a kind because I’ve worked on 

my project for a long time and put a lot of work and experience 

to create a product that has no counterparts in the whole world. 

I’ve studied the needs of women well, got to know their dreams, 

and did my best to realize them. Our production is located in Italy 

and Ukraine, we use high-quality raw materials and cover all the 

needs of the company’s customers.

Earlier in my interviews, I’ve repeatedly talked about our team 

and, of course, I want to once again note the joint work of our 

friendly team. Hand-made produce is the best thing that can 

provide quality to our guests.

We treat the company’s clients as dear friends who need our sup-

port. Women, girls and especially children feel this and trust us 

with their cherished dreams, share their problems, and we hear 

everyone and find the right solution.



WHERE DO YOU GET YOUR MOTIVATION TODAY 
AND WHERE DO YOU GET ENERGY FOR WORK 
AND NEW PROJECTS?

Let me remind you that the SvAtelier brand is not only the phi-

losophy of the hair replacement system, but it is also an approach 

to work in general. For me, as a creative person, it is very import-

ant to contact the audience, to inform people that the company 

is constantly developing in all directions. I have been to almost 

every country in the world, studied all possible technologies and 

processes. Besides, I’m building business development concepts.

I have repeatedly delivered business trainings and in the future 

I plan several more webinars for people who want to start doing 

business and introduce their new ideas in the beauty and fash-

ion industry. It is important for me not only to make hair replace-

ment systems, but also to create a new product, release a new 

magazine, work on the development of personal merchandise at 

the same time. I actively demonstrate a new approach to doing 

business in the beauty industry and get inspired by my new proj-

ects and communication with people from different countries.

WOMEN FIND TIME AND OPPORTUNITY TO 
SPRUCE UP UNDER ANY CIRCUMSTANCES. TELL 
OUR READERS ABOUT CURRENT TRENDS AND 
INNOVATIONS IN THE BEAUTY INDUSTRY IN THE 
NEAR FUTURE.

Every four months we publish an exclusive SvAtelier magazine, 

where we talk about new products, fashion, beauty trends, new 

technologies. This is a great joint work of the whole team and I 

am proud that we are doing this job brilliantly! Therefore, our 

readers are always the first to learn about new trends and inno-

vations in the beauty industry.

YOU’VE MENTIONED AMBITIOUS NEW GOALS. 
WILL YOU TELL US ABOUT THEM?

The main goal is to further develop the business and expand the 

SvAtelier brand. Now I am working on the pre-launch of our new 

catalogs, finishing a project related to the release of a new issue 

of the magazine, which will traditionally include a lot of inter-

views with interesting people, as well as a review of new prod-

ucts in the beauty and fashion industry.

The US consumer loves the Luxury segment and great service. 

We are preparing many surprises and we will definitely be able 

to surprise American women. I am confident that American 

consumers will be able to see new beauty through the SvAtelier 

brand.

SERGII, THANK YOU FOR THE CONVERSATION 
AND YOUR WORK! ALL UKRAINIANS TODAY 
HAVE ONE COMMON DREAM - AN EARLY VICTO-
RY. HAVE YOU ALREADY THOUGHT ABOUT WHAT 
THE FIRST THING YOU WILL DO AFTER THE END 
OF HOSTILITIES AND WHAT WILL YOUR FUTURE 
PLANS BE DEVOTED TO?

There are many plans, and first of all, now I am developing the 

brand in the USA and I want to meet the US consumer with our 

hair replacement systems. We are already working in this direc-

tion. We’ve received numerous positive feedback from custom-

ers.





EVGENIY SONEV
FASHION EDITOR

Instagram: @evgeniysonev

AT THE BEGINNING OF THIS IS-
SUE, I WOULD LIKE TO THANK 
ALL OUR PARTNERS FOR THEIR 
TRUST AND PARTICIPATION! CRE-
ATING WITH SUCH FAMOUS AND 
TALENTED PEOPLE IS A REAL 
PLEASURE.

NOW I CAN TELL OUR READERS A 
LITTLE ABOUT MYSELF.

YEVHEN, DESPITE BEING SO YOUNG, YOU ARE 
ALREADY A FASHION EDITOR OF A MAGAZINE. 
SHARE YOUR SECRET WITH US. HOW DID YOU 
MANAGE TO ACHIEVE SUCH RESULTS?

My answer will be simple. Since childhood, I have been inter-

ested in the fashion industry. I tried to turn all my energies 

in this direction. Every day, step by step, my puzzle has been 

assembled. But I’m sure there’s more self-perfection.

HOW OFTEN DO YOU VISIT EXHIBITIONS, ART 
GALLERIES?

When I’m in Europe or the USA, I try to go on as many excur-

sions as possible. Historical places attract me the most. During 

my last trip to Miami I visited the Vizkaya villa and made con-

tent for L̀ Officiel Ukraine there. Every corner of this villa cap-

tivated me with its beauty and pomposity. I advise everyone to 

mark this place on their future route.

WHAT ARE YOUR MAIN SOURCES OF INSPIRA-
TION?

I love the aesthetics of old Hollywood films. Every time I watch 

old films, I enjoy the music, the acting and the beauty of the 

actors.

IS THERE A CONTEMPORARY ARTIST WHOSE 
WORKS SPARK YOUR INTEREST?

Steven Klein. I can’t say that I like all of his works, but some of 

his shots are a true form of art. For example, his latest work is a 

photograph of Lady Gaga for the film “House of Gucci”.

WHAT IS YOUR BEST OR FAVORITE SHOOT OR 
PROJECT? IS THERE ONE AT THE MOMENT?

My last project that I can be proud of – participation as Dilara 

Zinatullina’s stylist at the shooting of Alisher Morgenshtern’s 

video. I thank them for their trust and such a cool experience.



The SV Atelier brand is about service, innovation and support that all 

women need! After meeting with the SV Atelier team, every woman realiz-

es the huge difference between outdated wigs and a modern hair replace-

ment system created by talented craftsmen. The SV Atelier brand has been 

working for more than six years. During this time, the team managed to 

make friends with many clients, including girls and women of different 

ages, men and even children. The secret of a successful start-up is simple 

- you need to do your job effectively, love and respect clients, remember 

that every guest of SV Atelier is unique!

ABOUT SERVICE AT

Experts of the SV Atelier brand professionally devel-

op a hair replacement system for each client, and 

provide support 24/7. Competent advice, assistance 

with styling, creating an image for a special event, 

meeting all the needs of the client - this is not all that 

the SV Atelier team does!



Among the guests of the studio are people who suffer from 

alopecia or have lost their hair due to other health problems, 

as well as beautiful ladies who love changing their style and 

experimenting with their image!

The company’s mission is to highlight 

the beauty and uniqueness of each client! 

Therefore, experts of the studio do every-

thing possible and impossible so that guests 

of the SV Atelier brand could gain confi-

dence, have a stylish look and smile happily 

after the procedure!

The company’s website can be viewed in 

five languages. Our new clients come from 

Peru, Japan and India. We deliver to 26 

countries. We are successfully developing 

around the world. 



KARINA
RUDEVA-SAFAROVA

@karin_safarova

Beautiful, energetic, ambitious - Karina Rudeva-Safarova, our 

today’s character, filled with all the qualities of a modern suc-

cessful woman and leading female entrepreneur. Business lady, 

founder of Karina Consulting LTD in the UK, psychologist, busi-

ness coach and mentor - and these are not all the activities that 

our guest is engaged in. Today, on the pages of our magazine, we 

get to know our beautiful Karina closer. Let’s talk about new life 

plans, transformation and moving to another continent.

GOOD AFTERNOON, KARINA. TODAY 
YOU ARE FAMOUS MENTOR, BUSINESS 
CONSULTANT, AUTHOR AND MOTIVA-
TIONAL SPEAKER. YOU TRAIN PEOPLE 
AND AT THE SAME TIME YOU GROW, 
LEVERAGE AND UPLEVEL YOURSELF 
ALL THE TIME. WILL YOU TELL US HOW 
TO MAKE LEARNING USEFUL, ENJOY-
ABLE AND LESS FORMAL? HOW TO 
MAKE PEOPLE FOLLOW YOU AND KEEP 
THEIR ATTENTION?

Good afternoon! I am very happy to be role model for 

many people not only in England, but now in the USA. 

Here, I am like a style icon and everybody knows me 

as a transformational coach. I have a signature story, 

which shows that EVERYTHING is POSSIBLE. I can 

do everything! It’s never too late. No excuses. Wel-

come to my world of no excuses. 

I always look for something strong in a person that 

I can rely on. I unpack and unlock true potential 

through my exclusive methodical and techniques. A 

mentor solves a specific problem of a client without 

invading the personality - this is unethical and un-

professional.

During the sessions I give mindsets, new patterns of 

behavior and decision-making options. Here they call 

it a mindset mentor. Of course, I have my own tech-

niques - it can be painful and tough, but always ef-

fective. In addition to the classic coaching sessions 

with questions, my methods relate to logotherapy and 

neurophysiology. I studied at Imperial College Lon-

don, mastered the program of wonderful professor 

Alfried Lengle, studied NLP practices with my teacher 

- famous Max Kirsten. Today I share all my knowledge 

and experience with my clients from the bottom of 

my heart.

HOW DO YOU UNDERSTAND THAT THE 
SESSION WITH YOUR CLIENT WAS A 
SUCCESS? DO YOU CHANGE THE METH-
ODOLOGY AND CONCEPT OF TRAINING 
DEPENDING ON THE CHARACTERISTICS 
OF THE LISTENER?

There have been no failures yet. At the end of the ses-

sion, I give the client an individual tailor made mas-

tery tool that helps him further achieve his goals. In 

my experience, the simplest questions are always the 

most difficult. Moreover, the answers to them change 

every year. Sometimes I can bring a client to tears 

with one question, it’s so awakening. I have no inten-

HOW DO YOU UNDERSTAND THAT THE SESSION 
WITH YOUR CLIENT WAS A SUCCESS? DO YOU 
CHANGE THE METHODOLOGY AND CONCEPT OF 
TRAINING DEPENDING ON THE CHARACTERIS-
TICS OF THE LISTENER?

There have been no failures yet. At the end of the session, I give 

the client an individual tailor made mastery tool that helps him 

further achieve his goals. In my experience, the simplest ques-

tions are always the most difficult. Moreover, the answers to 

them change every year. Sometimes I can bring a client to tears 

with one question, it’s so awakening. I have no intention of hurt-

ing them. I want to show them the situation through a different 

AFTER 10 YEARS OF LIVING IN LONDON, 
YOU MOVED TO THE USA. WHAT MADE YOU 
LEAVE YOUR COMFORT ZONE AND CHANGE 
THE FAMILIAR ENVIRONMENT, WHERE YOU 
ACHIEVED HUGE SUCCESS AND POPULARI-
TY, TO A COMPLETELY NEW LOCATION AND 
STRANGERS?

London has fulfilled its mission. These were 10 years of end-

less study, growth and hard work on myself, my career began 

there. The most successful and richest people in the world 

live in London, this is real Kingdom. There is no choice or 

rather, there is only one single choice in England: to be suc-

cessful and strong. That is exactly what I’ve become. Now it 

is very easy for me in the USA.

tion of hurting them. I want to show them the situation through 

a different lens, to raise questions that they have never asked 

themselves before. No one asked them either. But! In my coach-

ing sessions, I don’t give answers. They find the answers within 

themselves. Not easy, but it works.

lens, to raise questions that they have never asked them-

selves before. No one asked them either. But! In my coaching 

sessions, I don’t give answers. They find the answers within 

themselves. Not easy, but it works.



YOU OFTEN SAY THAT EVERY DAY OF YOUR 
LIFE SHOULD BE IMPORTANT AND PRODUC-
TIVE. YOU PROBABLY HAVE MANY NEW AMBI-
TIOUS GOALS IN THE USA. SHARE YOUR PLANS. 
WHAT PROJECTS DO YOU PLAN TO LAUNCH IN 
THE USA?

Retreat & Masterminds. Lifemakeover academy. Scale and take 

the entire American market. For me, the meaning of life is to 

live it with high quality, be extremely valuable, bright and ra-

diating success, joy and art of living, and also to be as useful 

as possible. Each person can show light, be useful. The main 

thing is to find your purpose. I also work with this a lot in the 

framework of my “From pain to purpose” program.

YOUR STRONG ENERGY AND SELF-CONFIDENCE 
IS FELT EVEN WHEN COMMUNICATING ONLINE! 
ARE THESE INHERITED LEADERSHIP QUALITIES, 
OR YOU GAINED YOUR SUPERPOWER AFTER 
CERTAIN LIFE CIRCUMSTANCES, TRAINING?

I have been a leader since childhood. But London and the cir-

cumstances in which I found myself played a very important 

role in my life. I received the best education in England, invalu-

able experience, and it was my best investment. I’m still learning 

from the best teachers in the world and live with the motto - “To-

day you should be better than yesterday”!

KARINA, DO YOU KEEP IN TOUCH WITH FORMER 
LISTENERS, CLIENTS? DO YOU TRACK THEIR SUC-
CESSES, ACHIEVEMENTS, OR MAYBE FAILURES? 
IF POSSIBLE, SHARE YOUR MOST MEMORABLE 
PERSONAL TRANSFORMATION STORY UNDER 
YOUR MENTORSHIP.

I have a very warm relationship with my clients. There are sit-

uations when I see that my mentoring is no longer needed, but 

my clients often stay in touch with me to maintain positive dy-

namics and consolidate the result. My client, I’m really proud of, 

is from Kazakhstan. I did work to develop his career in big pol-

itics. We mastered his speech, worked with limiting beliefs and 

self-esteem. Today he is on the front page of Forbes. My clients 

are my pride!

IN YOUR OPINION, WHAT IS THE MAIN DISTINC-
TION BETWEEN THE THINKING OF A SUCCESS-
FUL PERSON AND A FAILURE?

It’s all about mindset. First of all, a successful person is always 

disciplined! He has interesting healthy hobbies and pursuits, the 

right regime, no addictions. It is also important to note that our 

environment plays a big role. Of course, one can’t do without 

positive and creative thinking!

PSYCHOLOGISTS OFTEN SAY THAT AS SOON AS 
YOU CHANGE YOUR THINKING AND ATTITUDES, 
YOUR WHOLE LIFE, CAREER, PERSONAL RELA-
TIONSHIPS WILL ALSO CHANGE. HOW WOULD 
YOU COMMENT ON THIS OPINION?

I totally agree with this. When working with clients, the first thing 

I do is form new good habits. Positive mindset. Every day, I wind 

up new habits, like a cobweb, along the spiral dynamics, add new 

rules and mindsets. That’s why, they call me the Mindset Queen. 

A person is one continuous habit! Life is one big choice. So I wish 

every human being on earth to make the right one!

IN THE USA, THE PACE OF LIFE IS SIGNIFICANT-
LY DIFFERENT FROM THE USUAL EUROPEAN 
SLOWNESS. KARINA, HOW DO YOU MANAGE 
YOUR TIME HERE AND SPEND YOUR DAY?

Getting up early, jogging at sunrise along the ocean, an hour 

in the gym, proper nutrition and the maximum number of 

meetings - this is my daily ritual. For me, life is a personal 

choice and one huge habit, and every new day is a new big 

opportunity!

Photographer: @sonev.visions
Hair: @sv_atelier



GOOD AFTERNOON, TATIANA! TODAY, THE 
WORLD’S ATTENTION IS LOCKED ON THE 
EVENTS IN UKRAINE AND UKRAINIANS, WHO 
HAVE PROVED TO BE A STRONG AND COURA-
GEOUS NATION. WHAT ATTITUDE CAN YOU SEE 
TOWARDS UKRAINIANS IN THE US TODAY?

Good afternoon! I’ve recently talked about this with a stylist 

from Ukraine. Since I work with the creative industry side by 

side, I can’t help expressing my feelings about what’s going on. 

Today I am filled with pride for all Ukrainians! What talented 

guys we have with a delicate sense of taste. We (Ukrainians) 

are open to innovations. We work incredibly cool and profes-

sionally! You can’t help but notice these qualities. That’s why, 

we are highly valued here (in the USA)!

THE ODDS CONCEPT STORE, YOU MANAGE, IS 
UNIQUE IN MANY WAYS. DESPITE THE FACT THAT 
YOU HAVE MANAGED TO FILL AN EXCLUSIVE 
NICHE IN THE MARKET, YOU HAVE TO FACE CER-
TAIN DIFFICULTIES IN DEVELOPING YOUR BUSI-
NESS. WHAT WAS THE MOST DIFFICULT THING 
ABOUT WINNING OVER THE AUDIENCE IN THE 
USA?

My move to the USA was connected with this project. It was a 

real challenge! Initially, there was no understanding of how the 

market works, how the processes function in this country, and 

what to do about it.

It was a new market that had to be studied literally in process. 

Despite my rich experience in the fashion industry, I did not feel 

confident. At the same time, I had to study other issues, such as 

accounting, local laws, rules for doing business in the USA. Here, 

everything works in a completely different way, and we did ev-

erything gradually.

One of the advantages - they work with you on any issue in the 

USA. For example, if a notice was hung on the door of a boutique 

stating that you do not have some kind of permission, then you 

can always call the number indicated on this document, explain 

that you simply did not know about it, and you will be given time 

to resolve all issues!

IN MIAMI, THERE IS HUGE COMPETITION IN THE 
FASHION INDUSTRY, BECAUSE HERE THE STARS 
ARE USED TO WORKING WITH WORLD-FAMOUS 
BRANDS GUCCI, PRADA, FENDI, DIOR. HOW DO 
YOU HELP UKRAINIAN DESIGNERS TO BECOME 
ON A PAR WITH SUCH COMPANIES IN ORDER 
NOT ONLY TO STAY AFLOAT, BUT ALSO TO FIND 
THEIR OWN VECTOR OF DEVELOPMENT?

Firstly, I want to pay a compliment to our brands! Many have al-

ready reached such a level that they do not need any introduc-

tion or any support from our side. I am now talking about Ruslan 

Baginskiy, FROLOV, TTSWTR, Ksenia Schnaider. If we are talking 

about those brands that are still not well known today, such as 

Zhileva Lingerie, then, very often, this is a story about love at first 

sight. Of course, I did not name all but just a few.

Secondly, the Design District, where Odds Concept Store is locat-

ed, is considered a premium location. There are all the premium 

segment brands that you can imagine. I am very pleased to see 

how girls and women, walking with large packages of famous 

brands that you mentioned, also carry packages with products of 

our Ukrainian designers from Odds Concept Store! Thus, the cli-

ents put Ukrainian brands on a par with world names. In general, 

our Ukrainian guys are doing a very good job, and Odds Concept 

Store only has to present them.

The SV Atelier magazine tells readers about interesting and 

successful people from the beauty and fashion industries, 

show business. Our guest Tatiana Zabora is the Managing 

Director of a concept store located in one of the most pres-

tigious districts in Miami. The boutique, managed by Tatia-

na, has unique collections of about 50 brands and designers 

from around the world. We talked with Tatiana about business, 

promising areas of development and the rank Ukrainian de-

signers have in the global fashion industry today.

MIAMI IS A MULTICULTURAL CITY, LIVING AT ITS 
OWN PACE. WHAT OPPORTUNITIES ARE ATTRAC-
TIVE FOR UKRAINIAN DESIGNERS IN MIAMI?

You know, Miami reminds me a lot of Odessa. The resort mood 

is here all year round!

Ukrainian designers who produce swimwear can use Miami as 

a great starting point for developing their brand. In summer, the 

Miami Swim Week and the Cabana Show are held here, where 

boutique clients from all over the world come to buy products for 

the beach.

I KNOW THAT YOU COOPERATE WITH MANY 
WORLD CELEBRITIES FROM THE FASHION, MU-
SIC, AND CINEMA INDUSTRIES. TELL READERS 
WHO’S INTERESTED IN UKRAINIAN DESIGNERS 
AND READY TO SUPPORT THEM.

In Miami, the influence of Latin American culture is felt strong-

ly. Many celebrities, who are still little known in Ukraine or in 

Europe, already have tremendous success in this region. We 

dressed Nikki Minaj at the SUPER BOWL. Tory Lanes is also our 

client. We are actively working with stylists Carol G, Natti Na-

tasha, Claudia Leitte, Maluma, Emilia Mernes, Trina. I can now 

skip someone, the list is quite long and is constantly updated 

with new star names!

UKRAINIAN BRANDS CONTINUE TO WORK, DE-
SPITE THE HOSTILITIES, DIFFICULTIES WITH 
THE SUPPLY OF MATERIALS AND ACCESSO-
RIES. HOW HAS THE WAR AFFECTED YOUR 
BUSINESS? HOW HAS THE ATTITUDE TOWARDS 
UKRAINIAN DESIGNERS CHANGED?

We really had supply disruptions, and we certainly experi-

enced it all ourselves. We work with 50 brands from all over 

the world, but, objectively, we place a serious emphasis on 

Ukrainian brands. That’s why, since February 24, we have been 

all a little confused at some point.

However, the interest in our brands has not by any means dis-

appeared. Rather, on the contrary, everyone wants to support 

Ukraine and Ukrainian manufacturers today! From our end, 

we try to publicly highlight the problems of Ukrainian brands 

in our social networks. I have personally written several arti-

cles on this issue for the local press.

YOUR CAREER IN THE FASHION INDUSTRY BE-
GAN IN ODESSA 20 YEARS AGO. HAVING COME 
SUCH A LONG WAY AND ACHIEVED GREAT SUC-
CESS IN THIS AREA, WHERE DO YOU SEE YOUR-
SELF AND YOUR BUSINESS IN 5-10 YEARS? ARE 
YOU LOOKING FOR NEW PROMISING DIREC-
TIONS? WHAT ARE YOU STAKING ON?

I think, if I have such an opportunity in my life, I will invest in 

the “incubator of successful brands”. I would be an Angel In-

vestor or some Fashion Filantropist (laughs). It would be great, 

to be honest, to try myself in this direction!

THANK YOU VERY MUCH FOR YOUR SINCERITY 
AND FASCINATING STORY! FINALLY, CAN YOU 
GIVE SOME ADVICE TO ASPIRING UKRAINIAN 
DESIGNERS WHO ARE JUST BUILDING THEIR 
BUSINESS AND STRIVING TO GAIN THE ATTEN-
TION OF THE AUDIENCE?

With pleasure! There are a lot of successful business cases in 

Ukraine, and the experience of highly developed companies 

should definitely be used. If you do not know something, look 

for an opportunity to consult with our guys. Look for contacts 

and don’t be afraid to invest in fashion!

By the way, this is a very popular American model - to buy 

an hour of time from your idol or from someone who is more 

successful than you. This hour of time can ultimately change 

your life and help build an individual concept for the devel-

opment of your own company. Then, just do it! Learn! Follow 

your dreams and don’t give up!̀

I AM SURE THAT MANY UKRAINIAN DESIGNERS 
DREAM OF WORKING WITH YOU TO ENTER A 
NEW STAGE OF THEIR DEVELOPMENT AND TAKE 
ON THE US MARKET. WHAT CRITERIA ARE USED 
FOR SELECTING WHOM TO COOPERATE WITH?

The first criterion is, of course, the concept that Liza Naumo-

va came up with when she created the Odds Concept Store. The 

product must be in tune with the concept of the store, otherwise 

both the brand and the retailer will waste time.

Since our concept - “IS ALL ABOUT ONE OF A KIND, EDGY & 

FUNKY”, it means that we will select the same product in terms 

of style - conceptual, rare, often provocative.

TATIANA, YOU WERE ALSO A SPEAKER AT THE 
ISTITUTTO MARANGONI MIAMI. TELL US MORE 
ABOUT THIS TYPE OF ACTIVITY AND WHY IT IN-
TERESTS YOU.

It happened so that we have a very warm relationship with the 

Istitutto Marangoni. We help students implement some of their 

projects. A group of stylists or a fashion photography class, for 

example, can schedule a hands-on session in our space, as we 

have a unique collection of vintage styling clothing.

At some point, it’s become very important for me to share my 

knowledge, since I have a lot of practical experience. Therefore, 

the Istitutto Marangoni offered me to give a lecture to students 

about concept stores and what makes them different from regu-

lar retail stores, I agreed at once. I also thought, well, who else 

besides me will be able to tell about this from a professional 

point of view!

By the way, my lecturing two years ago gave the impetus for 

the development of my consulting practice!

ZABORA
TATIANA



NATALIIA
NOSOKAS

“WELCOME TO 
THE WORLD OF 
BEAUTY, AES-
THETICS AND 
STYLE!”

— THESE ARE THE THOUGHTS 
YOU HAVE WHEN YOU SEE THE 
WORK OF NATALIA NOSOKAS! IN-
CREDIBLY TALENTED, BEAUTIFUL 
AND MANY-SIDED GIRL IS THE 
TOP MAKE-UP ARTIST IN MIAMI 
TODAY. WE TALKED WITH OUR 
GUEST ABOUT THE INTRICACIES 
OF HER WORK, COOPERATION 
WITH THE SV ATELIER BRAND, 
AND ALSO LEARNED ABOUT NEW 
TRENDS IN THE BEAUTY INDUS-
TRY.

GOOD AFTERNOON, NATALIA! PLEASE TELL OUR READERS HOW YOU GOT 
ACQUAINTED WITH THE SV ATELIER BRAND.

Good afternoon! My client Lilia Yermak told me about the SV Atelier brand, their hair replacement 

systems and unique service, about two years ago. Lilia showed me her gorgeous hair, and gave her 

feedback on products. Their service was beyond praise. Later I found out that SV Atelier is a Ukrainian 

brand that works with many celebrities. The quality of their service is an absolute High Level! I was 

lucky enough to meet with Serhii Vorontsov already here in Miami a few months ago!

HOW IMPORTANT IS THE SV ATELIER BRAND TO YOU? WHAT HAS CHANGED 
IN YOUR LIFE SINCE MEETING THIS COMPANY?

Today, the SV Atelier brand is very important to me, because I can’t imagine my future life without it! 

I constantly fall in love with every hair replacement system I try on. This is an amazing opportunity 

to change your image without losing your hair. It’s so cool that you can be different, experiment with 

your appearance, try on new images without harming your hair!

I admire the works of the SV Atelier brand, their perfect quality, lightness, and I recommend Serhii 

Vorontsov’s hair replacement systems to all my clients.

NATALIA, YOU ARE A SUCCESSFUL AND QUITE POPULAR MAKE-UP ARTIST IN 
THE BEAUTY INDUSTRY. SHARE YOUR CREATIVE PLANS, WHAT PROMISING 
DIRECTIONS FOR YOUR DEVELOPMENT HAVE YOU OUTLINED FOR THE NEAR 
FUTURE?

As an absolutely creative person, I do not like making plans! I love living in the flow and enjoy what I 

do, completely surrendering to everything new and interesting! Probably, this is my biggest plan for 

the future - to bring out the best in the profession, to move forward and develop as much as possible 

in all directions that the Universe gives me!

THE SV ATELIER MAGAZINE IS ABOUT BEAUTY, ART AND FASHION. WHAT 
WOULD YOU RECOMMEND TO OUR READERS? WHAT TRENDS SHOULD ONE 
PAY ATTENTION TO IN ORDER TO LOOK AS PERFECT AS YOU?

It seems to me that the most important, or rather the everlasting trend is to find your own style and 

follow it, but not the latest fashions. Trends change constantly and so quickly. Therefore, you need to 

find your own individual style to look perfect and attractive. It is your style that will show your inner 

state and mood as much as possible! I can recommend girls who follow fashion trends - try to reveal 

yourself, feel and explore you want what your image to deliver. This will, probably, be the deepest 

trend for all the years - to reveal yourself and show all your depth to this world!

It is important to understand that there are trends, but there is also your own style. I am always only 

for my own individual style! The SV Atelier brand will help every girl to try on different images, decide 

on experiments and a radical change of image without any irreversible hair loss. Find yourself, and 

then you will not need trends.
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Every December, Miami turns into the most popular art space in 

the world. At the beginning of winter, the resort town hosts the 

largest international exhibition Art Basel Miami Beach, which 

brings together connoisseurs of contemporary art. The exhi-

bition is attended by representatives of more than 250 galler-

ies from 35 countries around the world. On average, during the 

event, you can see paintings, exhibits and installations by more 

than 4,000 artists.

When emerging and well-known artists, collectors, art dealers, 

millionaires and other art connoisseurs come to Miami, the at-

mosphere in the city is filled with a festive mood, beauty and 

aesthetics. Throughout the Art Week, the most popular bars 

and clubs host rousing parties where you can easily meet and 

chat with the brightest representatives of the art world. There 

are many legends and rumors about parties and dinners in the 

most relaxed city in the USA, because here you can see not only 

famous artists, architects, designers, but also businessmen, ath-

letes and other celebrities.

The spirit of Art Basel is spreading throughout Miami. At this 

time, the attention of the press from all over the world is riv-

eted to the southern city, which unites the culture of North 

and South America. Journalists come to Art Week to talk about 

unusual exhibits and installations, new names and private 

collectors who brought their collections of paintings and art 

objects to the exhibition.

ART BASEL MIAMI BEACH
CONTEMPORARY ART, CREATIVE INSTALLATIONS
AND THE MOST ROUSING PARTIES IN ONE SPACE

Commercial international art fair Art Basel was founded in 1970 

and is held annually in 4 cities - Basel, Miami Beach, Florida and 

Hong Kong. The main purpose of the event is to provide a plat-

form for showcasing and selling your work to artists. However, 

in recent years, the format of the event has changed slightly, and 

the goal of the exhibition was also to introduce and develop art 

programs to support creative artists from around the world. Be-

sides, many galleries, museums and other art spaces use the Art 

Basel fair to promote their own brand and attract clients and in-

vestors.

 

The Art Basel Miami Beach exhibition was first held in 2002. To-

day, the Miami Art Fair is celebrating its 20th anniversary. On 

the occasion of the anniversary, the city has become a canvas 

for ephemeral installations and art events for a week. After the 

week of art ends, collectors and just art lovers will boast about 

new acquaintances, discuss price records and their acquisitions 

for a long time to come.

This year the program of the fair promises many bright and 

high-profile events, as well as acquaintance of the public not 

only with the works of our contemporaries, but also with the 

works of the classics of the twentieth century.

ART BASEL MIAMI BEACH 2022
THE MAIN EVENT IN THE ART WORLD
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Miami is the cultural center of Florida, a carefree southern resort city, where the atmo-

sphere of celebration and fun is felt day and night! 365 sunny days a year, luxury snow-

white beaches, chic restaurants, foot tapping parties - here you will never be bored! In 

Miami, many unique historical monuments have been preserved, a visit to which will 

make an unforgettable impression. Art lovers will find a place to get their inspiration, 

because there are many museums and art galleries in the south of Florida. So, let’s start 

our acquaintance with amazing Miami!

Please find below an overview of Top 10 places to visit in Miami to feel the energy of the 

city and enjoy the beauty of the surrounding nature and architecture.

Atmospheric place for shopping and 

entertainment. Routes to the most popu-

lar excursions around the city and its sur-

roundings usually start in this location. 

You can go shopping in the two-storey 

mall, and then taste the specialties of local 

cuisine as well as enjoy the beauty of the 

sunset with stunning views of Biscayne 

Bay.

The third largest nature reserve in the US. The unique ecosystem 

of the national park encompasses wetlands, bird colonies, as well 

as crocodiles, manatees and panthers. Tourists are warned that 

they are allowed to move around the park only following special 

walking routes or on boats. You can take unbelievably beauti-

ful photos in the flamingo habitat center and on the observation 

sites. A large and very beautiful park on the shores of Biscayne 

Bay will captivate you with its amazing nature. Here, wild 

mangoes are spread over an area of many kilometers, turn-

ing into a pine wood and a rainforest. Among the thickets of 

the reserve, the guide will take you to the territory of unique 

historical buildings, where you will admire the architecture, 

sculptures, paintings and interiors with rare things.

11

PLACES TO VISIT 
IN MIAMI

BAYSIDE MARKETPLACE

It is highly recommended to dedicate a full day to visit one of 

the most beautiful areas of the city, Coconut Grove and stroll 

through the Vizcaya Gardens. Italian architecture of the 

early 20th century, modern landscape design and incredi-

ble views of Florida are intertwined here. Villas, museums, 

parks - everything is buried in greenery, and it is difficult to 

imagine a more beautiful view of the ocean.

VIZCAYA MUSEUM AND GARDEN

EVERGLADES NATIONAL PARK

DEERING ESTATE

22

Another colorful area, which is worth visiting while traveling in Miami. Here, every cor-

ner is saturated with Latin American spirits and culture, and during the tour they offer 

to get acquainted with the traditions of Cuba and other countries of South America. Visit 

cigar shops, art galleries and restaurants where the sound of salsa and samba never stops.

44
LITTLE HAVANA

33
55



Have you ever seen a street graffiti museum? In Miami, well-

known street artists regularly gather in the Wynwood Walls area 

and please tourists with a dynamic graffiti show. There are fash-

ion boutiques, art galleries and bars nearby, which are also inter-

esting to visit.

One of the most high-tech and innovative places, which 

contains exhibits that demonstrate the modern world of 

technology and scientific developments. During the tour, 

visitors will see an interactive exhibition, a 3D planetarium, 

a wildlife rehabilitation center, and an exposition of NASA 

achievements.

This beach is recognized not only as the most beautiful, but also 

as an unusual place in Miami. The whole secret is that it is offi-

cially forbidden to be in clothes on a huge snow-white beach! But 

do not be upset if you are not a big fan of such a holiday. In a sep-

arate part of Haulover Beach, an infrastructure has been created 

for comfortable recreation and entertainment, and people sun-

bathe in bathing suits. Water activities deserve special attention!

WYNWOOD WALLS

PHILLIP AND PATRICIA FROST MUSEUM OF
SCIENCE

HAULOVER BEACH

77

99

1010

An unusual zoo, where both adults and children can have 

a great time. Here animals live in the most natural condi-

tions. Some pets and birds can be caressed and fed. Come to 

Jungle Island to see kangaroos, tigers, monkeys, penguins, 

parrots and other animals in one place.

66
JUNGLE ISLAND

The complex has been operating since 1999. It has become the 

pride of Miami and a striking example of modern American archi-

tecture. This building often hosts international basketball, hockey, 

wrestling tournaments, as well as concerts of world celebrities.

AMERICAN AIRLINES ARENA

88



∙ MANICURES ∙ PEDICURES ∙ FACIALS ∙ HAIR SERVICES

∙ SEMI PERMANENT MAKE-UP ∙ MICROBLADING

∙ NON INVASIVE BODY AND FACE REJUVENATION TREATMENTS

∙ LIFTING MASK TREATMENT THAT CAN ONLY BE FOUND IN OUR SALON IN THE ENTIRE U.S.

∙ MANICURAS ∙ PEDICURAS ∙ TRATAMIENTOS FACIALES ∙ SERVICIOS DE PELUQUERÍA

∙ MAQUILLAJE Y DELINEADO DE CEJAS SEMIPERMANENTE ∙ MICROBLANDING

∙ VARIOS TRATAMIENTOS DE REJUVENECIMIENTO CORPORAL Y FACIAL NO INVASIVOS

∙ TRATAMIENTO DE MÁSCARA LIFTING QUE SOLO SE PUEDE ENCONTRAR EN NUESTRO 

SALÓN EN TODO EE. UU.

(305) 397 824

+1 (786) 656 9912 2

@XBEAUTYMIAMI

9540 HARDING AVENUE, SURFSIDE, FLORIDA 33154
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